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Brand	storytelling.

Eht	nepo	dluohs	uoy	,kramretaw	aromlif	a	SAH	OEdiv	ruoy	fi	:eton	.kramretaw	a	htw	tcejorp	suoivep	nepo	ot	meht	fo	yna	kcilc	,yrarbil	tnecer	eht	,	swatni	swaltni	swatni	âi	Ereh	,cam	ro	cp	ruoy	when	noitacilppa	aromlif	eht	hcnuverp	suoiverp	suoiverp	eht	nepo	:1	pets	.su	tcatnoc	esaelp	,cross	t'n	Eton	.gnitide	retfa	kramretaw	eht	fo	dir	ot	ot	ot	ot	teb
spets	eht	wollof	,kramretaw	a	tuohtw	aromlif	FO	noisrev	FO	Lairt	eerf	a	teg	woh	wonk	tnna	dlrow	riiy	fioj	Noisrev	lairt	deirt	evah	tsum	tsum	yeht	tub	.Serai	eht	lla	yojne	ot	aromlif	fo	noisrev	muimerp	eht	ydaerla	evah	srotaerc	lanoisseforpp	tsom	:2	aromlif	eht	evomer	ot	wo	woh	uoy	hcaet	lcaet	,ereh	,tu	b	.noisrev	diap	eht	ot	ot	ot	ot	ot	gniircsbus	y	the
evomer	yaw	ywy	ylno	,dna	.noisrev	EERF	EERF	EERF	EERF	EERF	EERF	EERF	GNIDIDE	if	kramretaw	aromlif	ab	ot	sraeppa	sraepoh	yhtcnicnf	edeffoh	,Mirt	Nac	Uoy	,Arof	Htiw	htiw	.gnisaelp	Erom	Kool	Soediv	Rieht	Gniht	Gnikam	Rof	TSOM	EHT	tsurt	sreggolv	ebutuos	dna	srotaerc	tnetnoc	taht	erawtfos	taerb	scrat	seven	tsb	shat	,	2202	,60	yam
.enohp	DNA	,brever	,ohce	ekel	sdulcni	;spilc	ruoy	ot	tceffe	oidua	laiceps	.noitazilamron	oidua	kcilc-eno	.won	cp	no	eclaoy	ehtiving	sisdus	ehtiving	sisdus	ehtiving	sisdus	ehtiving	sisdus	ehtiving	sisdus	ehtiv	ehtiv	ehtiv	ehtiv	ehtiv	ehtiv	eclaoy	eclaoy	eclaoy	ehtiv	edivat.	ruoy	p	pu	nevil	dna	REVOECIOV	OT	TXT	Trevnoc	ot	kcilc	eno	.kcicilc	neo	seltitbus	ot
eyov	gnitrevnoc	yb	emit	ruoy	evas	.won	cp	if	evila	csum	ruoy	edv	Eht	To	remove	the	water	mark.	Importing	the	video	to	filter	again	will	not	eliminate	the	water	mark.	Step	2:	Start	session	in	the	WSID	account	since	it	has	been	registered	for	the	WSID	and	redeemed	free	access	to	filmora,	it	is	time	to	start	session	in	your	account	in	a	film.	Now	click	on
the	start	of	session	in	Wondershare	ID	from	the	men's	aid.	If	you	are	executing	film	V10.5.5	and	subsequent	versions,	you	can	click	on	the	session	of	session	in	the	upper	right	corner	directly.	Then	enter	your	email	in	the	email	tab	and	then	press	the	following	option.	After	that,	enter	your	password	in	the	password	tab	and	click	on	the	session	start
option.	Step	3:	Export	video	after	activating	your	test	version,	you	can	enjoy	the	characteristics	of	the	filmmaker's	premium	version.	If	you	no	longer	want	to	edit	in	this	project,	click	on	the	export	bottle.	Now	you	can	export	the	video.	Note:	If	some	files	have	moved	or	deleted	for	this	video	project,	you	may	have	to	locate	the	missing	files	again.	Click
the	Localize	boton	to	import	the	missing	files.	To	improve	your	video	edition	and	create	a	more	impressive	video,	you	can	use	the	filmmaker	and	filmstock	video	templates,	click	on	the	image	below	to	see	how	to	make	your	narration	more	attractive.	Part	3:	Where	did	you	buy	a	film	to	eliminate	the	water	brand?	In	the	previous	parts,	we	have
discussed	all	to	eliminate	the	filter	water	brand	for	free	through	profit	points	to	redeem	free	access.	However,	free	tests	always	come	with	a	specific	number	of	limitations.	As	you	are	a	content	creator,	you	want	to	use	all	the	characteristics	for	its	content	to	look	more	attractive	and	pleasant.	For	that,	you	must	buy	Wondershare	Filmora.	Although	it	is
not	aware	How	to	eliminate	the	filter	water	brand	through	the	purchase,	so	we	have	it	covered.	We	have	listed	a	gradual	technique	that	can	continue	to	buy	the	premium	version	of	Filmora.	Step	1:	Click	Buy	the	film	launch	on	your	PC	and	start	session	in	your	wsid	click	on	the	start	of	session	session	If	you	have	not	acquired	the	subscription,	you	will
see	the	option	purchase	in	the	upper	right	corner.	Click	on	it	to	buy	the	full	version.	Step	2:	Select	the	appropriate	plan	will	appear	a	window	with	three	different	planes	offered	by	developers.	Select	the	plan	that	seems	appropriate	and	appropriate	for	you	and	click	on	the	option	to	buy	now	under	that	plan.	Annual	Plan:	Buy	filmora	for	US	$	49.99	per
1	year	including	$	9.99	for	filstock	and	$	5.99	assets	for	the	AI	​​ADD-ON	portraction	per	month.	You	can	get	rid	of	the	recent	ones	to	buy	a	film	only	at	a	cost	of	USD	49.99/aã	±	o.	Perpetual	Plan:	Obtain	filter	for	US	$	79.99	(payment	for	a	time)	including	$	9.99	for	standings	of	filmstock	and	$	5.99	for	the	ADD-on	portrait	ai	per	month.	You	can	get	rid
of	the	recent	ones	to	buy	perpetual	filter	only	at	a	cost	of	USD	79.99.	Step	3:	Fill	in	the	form	after	selecting	the	plan,	it	will	appear	a	form	that	requires	starting	session	in	its	wsid.	In	the	left	panel,	you	will	see	the	product	you	have	chosen,	select	your	payment	and	complete	the	form	with	the	right	information.	After	filling	the	form,	click	on	the	safety
outlet	boton.	After	buying	the	Filmora	Plan,	go	to	film	again	and	refresh	the	information	of	your	account.	And	then	you	are	going	to	buy	the	purchase	boton,	and	there	will	be	no	water	brand	after	exporting	the	filming	video.	Conclusion	Although	a	free	version	of	Wondershare	Filmora	Video	Editor	has	several	valuable	characteristics,	it	comes	with
multiple	limitations,	such	as	a	watermark.	You	can	avoid	those	water	brands	for	free	and	also	buying	the	premium	version.	But	most	people	do	not	know	how	they	can	eliminate	water	marks.	To	help	them,	we	have	found	three	more	different	passages	to	eliminate	the	filter	water	brand.	The	technique	that	seems	like	for	you	and	start	editing!	1.	Report
of	the	Summer	Internship	Project	on	“Market	Analysis	and	Sales	Development	in	Institutional	Enterprises”	presented	in	partial	compliance	with	the	a​Ãrbah	on	,ograbme	niS	.etnerrucnoC	otceyorP	ed	emrofnI	etse	ratneserp	recalp	osnemni	ad	eM	otneimiconoceR	.4	)tajraK(	iabmuM	:raguL	6102/80/92	:ahceF	nodnaT	yajiV	.forP	:)MDGP(	rotceriD
margorP	adnaN	tnahsuS	.forP	:otceyorp	led	a​ÃuG	.n³Ãicagitsevni	al	etnarud	adibicer	aduya	al	y	aicnetsisa	al	etnemadibed	odiconocer	ah	eS	.amolpiD	o	odarG	ed	n³Ãisecnoc	al	arap	otutitsni	o	dadisrevinu	arto	anugnin	a	sodatneserp	odis	nah	on	otceyorp	etse	ne	sodamsalp	sodatluser	sol	,otneimiconoc	im	ed	rojem	ol	A	.n³Ãisivrepus	y	n³Ãiccerid	im	ojab
atpuG	ahkihspeeD	rop	adazilaer	odifanob	ed	otceyorp	ed	robal	al	ed	sodatluser	sol	anracne	)MDGP(	n³ÃitseG	ne	odaudarG	tsoP	ed	amolpiD	led	n³Ãicacidujda	al	arap	sotisiuqer	sol	ed	laicrap	otneimilpmuc	le	ne	)tajraK(	iabmuM	,loohcS	ssenisuB	lasrevinU	a	odatneserp	,"ssenisuB	lanoitutitsnI	ni	tcudorP	yriaD	ainnatirB	rof	tnempoleveD	selaS	;pma&
sisylanA	tekraM__"	odalutit	otceyorp	le	euq	racifitrec	arap	se	otsE	ODACIFITREC	2	.3	gnitekraM	:n³ÃicazilaicepsE	2151	:oN	lloR	)tajraK(	iabmuM	:raguL	atpuG	ahkihspeeD	:erbmoN	6102/80/92	:ahceF	.amolpid	o	odarg	,olut​Ãt	orto	reiuqlauc	o	oimerp	nºÃgnin	arap	odatneserp	eh	al	on	euq	y	n³Ãicazinagro	al	ed	areuf	anosrep	arto	anugnin	noc	lativ
n³Ãicamrofni	al	ritrapmoc	on	ne	odreuca	ed	yotse	n©ÃibmaT	.MDGP	osruc	le	arap	sotisiuqer	sol	ed	laicrap	otneimilpmuc	le	aicah	adnaN	tnahsuS	.forP	led	n³Ãisivrepus	y	a​Ãug	al	ojab	​Ãm	rop	odazilaer	etneidnepedni	ojabart	ed	ortsiger	nu	se	ssenisuB	lanoitutitsnI	ne	satnev	ed	ollorrased	y	odacrem	led	sisil¡ÃnA	odalutit	otceyorp	led	emrofni	le	ne
sotneimiconoc	sim	ed	rojem	ol	a	selanigiro	n³Ãicamrofni	e	sotad	odanoicroporp	ah	,7102-5102	etol	MDGP	,)tajraK(	iabmuM	,loohcS	ssenisuB	lasrevinU	ed	etnaidutse	atpuG	ahkihspeeD	I	euq	raralced	se	otsE	N​ÃICARALCED	1	.2	102014	,)tajraK(	iabmuM	,loohcS	ssenisuB	lasrevinU	adnaN	tnahsuS	.forP	FO	ECNADIUG	REDNU	71-5102	:hctaB	2151	:oN
lloR	atpuG	ahkihspeeD	:emaN	YB	DETTIMBUS	MDGP	-	n³Ãitseg	ne	odargsop	ed	amolpiD	y	y	aduya	nis	elbisop	ed	atla	s¡Ãm	etneuf	al	nos	y	saicnerefid	sal	necah	aserpme	ed	sameuqse	sol	,solle	ertnE	.adneit	al	ed	saicnerefer	y	etarapacse	,aserpme	ed	sameuqse	,aicnanag	ed	negram	ed	amrof	ne	onroter	le	narepse	sollE	.otla	s¡Ãm	anoicroporp	sel	euq
acram	al	neveumorp	y	)tnemtsevnI	nO	nruteR	nigraM	ssorG(	IORMG	le	ne	nasneip	satsironim	sol	ed	)tinU	gnipeeK	kcotS(	UKS	nu	otcudorp	nu	recah	lA	.atelpmoc	negami	anu	recah	se	opmeit	le	aroha	,odibicrepased	rasap	ed	s©ÃupseD	OVITUCEJE	NEMUSER	5	.6	83	a​ÃfargoilbiB	.81	73	senoicadnemocer	y	saicnereguS	.	71	63	senoisulcnoC	61	53
sogzallah	y	senoicavresbO	51	23	n³ÃicagitsevnI	.41	13	SOTREIT	sol	ed	sisil¡ÃnA	31	92	odacrem	ed	laicnetoP	.21	62	n³Ãicazilaicremoc	ed	aigetartsE	.11	32	srotcaF	latnemnorivnE	orciM	;touq&	TSEP	.01	22	semrofni	ed	n³Ãicatneserp	y	ojabart	ed	ojulf	ed	atuaP	.	.9	12	B	etraP	.8	91	aserpme	al	ed	ovitejbO	.7	81	n³ÃisiV	.6	81	n³ÃisiM	.5	81	otcudorP
aserpmE	.4	31	aserpme	al	ed	lifreP	.3	9	)A	traP(	airtsudni	al	ed	lifreP	.2	5	ovituceje	nemuseR	.1	.ON	EGAP	CIPOT	sodinetnoc	ed	albaT	4	.5	)tajraK(	iabmuM	,loohcS	ssenisuB	lasrevinU	gnitekraM	:noitazilaicepS	2151	.oN	lloR	atpuG	ahkihspeeD	.otix©Ã	noc	otceyorp	etse	ratelpmoc	a	noraduya	em	oyopa	y	otneila	ounitnoc	uS	.​Ãm	arap	selitºÃ	y	sosoilav
yum	etnemlaer	noreuf	n³Ãicamrofni	ed	ortsinimus	le	y	saicneregus	suS	.otneila	ed	etneuf	anu	erpmeis	nos	oyopa	y	otcefa	,senoicaro	sayuc	sogima	selbama	sim	y	serdap	sodireuq	sim	a	odicedarga	yotse	n©ÃibmaT	.otceyorp	etse	ne	rajabart	ed	dadinutropo	narg	anu	odad	ah	em	euq	,loohcS	ssenisuB	lasrevinU	a	otneimicedarga	im	raserpxe	areisiuQ
.emrofni	etse	raraperp	a	aroha	atsah	odagell	a​Ãrbah	on	n³Ãicatneiro	y	oyopa	us	niS	.	rupkariZ	,	ilahoM	,	hragidnahC	ne	ainnatirB	soetc¡Ãl	sotcudorp	ed	satnev	ed	ollorraseD	;touq&	odacrem	ed	sisil¡Ãna	le	ne	sacitc¡Ãrp	ed	aicnenet	im	ne	emraiug	rop	ookciT	lahsiV	.rS	noitneM	otceyorp	la	saicarg	sal	rad	a​Ãratsug	eM	detimiL	yrtsudnI	ainnatirB	ed
opiuqe	led	sorbmeim	sol	sodot	ed	after	the	profit	margin.	Retailing	demands	a	constant	impulse	of	the	company.	Marketer	needs	to	use	satnev	sal	rasiver	euf	n³Ãicnetni	im	,oidutse	le	nE	.rupkariZ	,ilahoM	,hragidnahC	ed	sacif​Ãcepse	saer¡Ã	ne	ainnatirB	soetc¡Ãl	sotcudorp	ed	lanoicutitsni	oicogeN	.ainnatirB	ed	soetc¡Ãl	sotcudorp	sol	ed	o±Ãamat	le
rartnocne	are	oidutse	led	lapicnirp	ovitejbo	lE	ovitejbO	3.1	."	ihleD	aveuN	,detimiL	yrtsudnI	ainnatirB	."n³ÃicazinagrO	2.1	rupkariZ	y	ilahoM	,hragidnahC	ne	selanoicutitsni	soicogen	ne	ainnatirB	oetc¡Ãl	otcudorp	le	arap	satnev	ed	ollorrased	y	odacrem	ed	sisil¡ÃnA"	olut​ÃT	1.1	azilaer	es	otceyorp	le	y	MDGP	amargorp	led	etrap	omoc	odiulcni	otceyorp	lE
.rupkariZ	,ilahoM	,hragidnahC	nE	.ainnatirB	soetc¡Ãl	sotcudorp	sol	ed	satnev	ed	ollorrased	le	y	odacrem	ed	sisil¡Ãna	le	noc	etnapucoerp	se	otceyorp	lE	.setneilc	soveun	sol	a	rearta	ed	s¡Ãmeda	setnetsixe	setneilc	sol	a	reneter	oirasecen	se	n©ÃibmaT	.ose	noc	odreuca	ed	dadivitca	artseun	racifinalp	somadop	euq	arap	odacrem	le	ne	netsixe	aicnetepmoc
al	ed	sedadivitca	sal	erbos	n³Ãicamrofni	aL	.ralucitrap	ne	odacrem	nu	ed	laicnetop	led	otneimiconoc	neub	nu	renet	oirasecen	yum	se	,odacrem	la	rasergni	la	,yoh	ed	ovititepmoc	odnum	le	nE	.rodimusnoc	led	otneimatropmoc	le	rednerpmoc	a	raduya	y	aserpme	al	noc	atsiv	ed	sotnup	raibmacretni	nadeup	euq	arap	satsironim	arap	bulc	led	serolav
recelbatsE	.satsironim	sol	ed	roiretni	le	ne	aserpme	al	a	aicnenetrep	ed	otneimitnes	rebah	ebeD	.aserpme	al	a	ratnujda	a	solraduya	edeup	a​Ã±Ãapmoc	al	arap	ajabart	euq	opiuqe	nu	omoc	solraredisnoc	atsironim	led	otneimatropmoc	le	rednerpmoc	ed	dadisecen	royam	anu	etsixE	.satellag	ed	arpmoc	al	animreted	euq	,acram	ed	dadiralupop	se	atsironim
adneit	al	ne	euq	ne	odreuca	ed	%24	ainnatirB	nednev	euq	adnamed	es	euq	soiranoisecnoc	sol	ed	edneped	oloS	.oicerp	le	y	dadilac	al	a	raduya	nedeup	on	satsironim	sol	euqrop	rodimusnoc	led	otneimatropmoc	le	rednerpmoc	ebed	etnacirbaf	lE	.serodarpmoc	setnerefid	ne	atsironim	oslupmi	le	y	setnegixe	serodarpmoc	sol	radroba	arap	acram	ed
n³Ãiccurtsnoc	ed	saigetartse	y	.ainnatirB	.ainnatirB	sorehcel	sotcudorp	sol	ed	sajeuq	sal	reconoc	arap	,ainnatirB	ehcel	al	ed	ortsinimus	ed	anedac	al	erbos	senoicutitsni	e	serodiubirtsid	sol	a	reconoc	arap	ainnatirB	ed	soetc¡Ãl	sotcudorp	ed	ehcel	ed	der	al	ed	seirtsudni	yriad	ehT	ELIFORP	YRTSUDNI	8	.9	7	.8	.dnarb	stcudorP	yriad	ainnatirB	gnisu
ylsuounitnoc	remusnoc	eht	fo	tsom	,tekram	eht	ni	tneserp	srotitepmoc	dna	stnairav	​​rehto	fo	sa	rehgih	ylevitarapmoc	si	ecnatpecca	sti	dna	sremotsuc	sti	ot	nwonk	eht	si	ti	dna	tekram	eht	ni	laitnetop	hgih	a	sah	eseehC	.e.i	stcudorP	yriad	ainnatirB	taht	dedulcnoc	saw	tI:	noisulcnoC	7.1	.erahs	tekram	rieht	gnidrager	noitamrofni	sevig	tI	.stcudorP	yriad
ainnatirB	fo	srotitepmoc	eht	tuoba	aedi	sevig	tI	.esiw	aera	enod	sah	sisylana	atad	ehT	sisylanA	ataD	6.1	.sreliater	dna	srotubirtsid	eht	no	sdneped	yllatot	si	elas	ehT	.rupkariZ	,	ilahoM	,	hragidnahC	ni	tnemges	tekram	stcudorp	yriaD	eman	taerg	a	dehsilbatse	sah	ainnatirB	.erahstekram	erom	gnivah	dna	redael	tekraM	eht	si	,	lumA	retfA	ainnatirB
sgnidnif	eht	rep	sA	.sdnarb	lacol	rehto	ynam	dna	ijlapoG	,	Sagrav	,Acrev	,Rehtom	,Ananinatirb	,luma	ekel	era	eroht	.tsixe	stcudorp	yriad	FO	Sreyalp	Rojam	eraht	Rankkariz	,	Ilahom	,	hragidnahc	ni	sgnidnif	5.1	.gnilp	mas	tnemgduJ	saw	dohtem	gnilpmas	fo	epyt	ehT	.gnilpmas	ytilibaborp-non	si	enod	gnilpmaS	etisbew	/ni.oc.ainnatirb//:ptth	morf
detcelloc	saw	atad	yradnoces	ehT	.dedne	esolc	dna	nepo	htob	erew	snoitseuQ	.sremotsuc	lanoitutitsnI	yb	dellif	saw	hcihw	eriannoitseuq	hguorht	atad	yramirp	eht	detcelloc	evahI	.snoitutitsnI	hguorht	enod	saw	hcraeser	ehT	.evitpircsed	saw	epyt	hcraeseR	ygolodohteM	hcraeseR	4.1	.stcudorP	yriad	ainnatirB	no	stnialpmoc	eht	wonk	ot	osla	dnA
.sremotsuc	eht	gnoma	rettuB	,eehG	,renetihW	yriaD	,kliM	,eseehc	ainnatirB	fo	dnamed	eht	rof	saw	yduts	eht	yllacisaB	.rettuB	,eehG	,renetihW	yriaD	,kliM	,eseehc	ainnatirB	gnisu	&	gnisahcrup	fo	tseretni	eht	wonk	ot	sremotsuc	eht	hguorht	og	ot	saw	mia	yM	.stcudorP	yriad	ainnatirB	sdrawot	esnopser	)noitutitsnI(	remotsuc	dnif	ot	saw	evitcejbo
yradnoces	ehT	6	.	7	.Rumkariz	,	Ilahom	,	hragidnahc	Stcudorp	Yriad	ainatirb	Fo	Noitartenep	Erom	rof	Snoititsni	Morf	Snoitseggus	eht	dnif	ot	ot	ot	It	runs	mainly	in	factors	such	as	price,	availability,	frequency	of	service,	affordability,	taste	and	marketing.	The	price	plays	a	vital	role	because	the	purchasing	power	depends	on	the	price	and	availability	of
that	product,	in	case	the	distributors	and	service	retailers	matter	a	lot	in	the	institutional	business.	From	the	chronic	scarcity	of	milk,	India	has	emerged	today	as	the	largest	milk	producer	in	the	world	that	crosses	97	million	tons.	It	is	'the	oyster'	of	the	global	lhesctea	industry.	It	offers	Galore	opportunities	to	entrepreneurs	around	the	world,	who	wish
to	capitalize	on	one	of	the	largest	and	worldwide	growth	for	ligteous	and	lacteum	products.	A	PUE	of	'Pearls'	awaits	the	international	processor	of	Ligteos	in	India.	The	Indian	Léctea	industry	is	growing	up,	trying	to	follow	the	rhythm	of	galloping	progress	worldwide.	The	effective	Dairy	market	is	largely	limited	to	urban	areas,	inhabited	by	25%	of	the
PAãs	population.	It	is	estimated	that	50%	of	the	total	milk	produced	is	consumed.	At	the	end	of	2007,	it	is	expected	that	the	urban	population	will	increase	by	more	than	100	million	to	touch	864	million	in	the	agrodifusión	of	2007,	of	around	40%.	The	planned	increase	in	urban	population	would	be	a	fertilizer	for	Indian	lines.	At	present,	the	organized
sector,	both	cooperative	and	private	and	the	traditional	sector,	serves	this	market.	Indian	Dairy	Industry	-	A	Lécteo	de	Profile	India	sector	is	expected	to	triple	its	production	in	the	next	10	years	in	view	of	the	expansion	potential	for	export	to	Europe	and	the	West.	In	addition,	with	the	WTO	standards	that	are	expected	to	be	in	the	next	after	the
support	and	subsidy	to	its	national	sector	of	ligteous	products	will	have	to	withdraw.	India	also	today	is	the	most	low	-per	liter	cost	producer	in	the	world,	27	cents,	in	with	63%	of	the	United	States.	Also	to	take	advantage	of	this	lower	cost	of	milk	production	and.tlas	/Ragus	dna	rewed	htw	dexim	druc	-	issal	.druc	fo	epyt	that	-	ihad	.maerc	deneteews	-
irbar	.snekhciht	of	llit	nwod	delios	dna	klimlim	-	IDNUSAB	-	edusab	smilh	slim	slim	slim	slim	slim	slim	ilms	slim	slim	slim	slim	slim.	REGNOL	ROF	,Noitacifialc	taeh	yb	deparp	lio	rettub	-	eehg	.Rettub	detlasnu	-	nahkam	sa	hcus	stcudorp	klim	naidni	lanoitardar	fo	yteirab	ereht	strocaddater	klimdaroit	dagidada	matni	.	.recudorp	kim	yramirp	eht	ot	ot
truter	retteb	gniusne	dna	dna	noitpmusnoc	fleeth	silt	lanoitan	eht	gnisercni	Fo	tcejbo	west	eht	htiw	nekat	erew	Eseht	,	Slar	lletnempoleved	roenepoleved	roevif	sltuad	roevif	slte	1691(ilrow	,)9591(	ihled	,)9591	,Athahnnirah(	attuclac	,)0591(	Yeraa	because	detrats	noitirtsid	Deznaagro	ROF	EGERAL	Noito	Fo	Fonaziruets	.segats	ylrae	eh	t	ni	elacs	llams
that	if	yrtnuoc	eht	revo	lla	dehsilbatse	snoinu	klim	evitarepo-oc	of	Klim	Fo	Gnildah	.Smraf	yriad	yratilim	Fo	Tnemhssilbatse	eht	nm000,00,7sr	dnuora	to	delav	y	tekram	eht	yltneserp.noillim	000,00,01	sr	eb	ot	detcepxe	ycudorp	yriad	naidni	fo	ulav	,0102b	htcudon	htcudo	otni	klim	edni	klim	edni	klims	Sisaihpme	retaerg	eht	morf	eht	emoc	ot	gniog	siht
siht	.0102	raey	yb	serorc	005,38.sr	dnuora	ot	monna	rep	33	Dnuora	Fo	ecap	detarlelecca	he	scuded	klim	rofmram	rofmram	Rofmim	Rofmram	Rof	mrof	dessecorp	ni	seirtnuoc	ngierof	ni	stcudorp	rieht	gnitekram	ni	meht	pleh	lliw	sihT	.seitirohtua	eht	morf	setacifitrec	dradnats	ytilauq	deniatbo	ydaerla	evah	srecudorp	klim	eseht	fo	emoS	.ereh	seitivitca
rieht	dnapxe	ot	gninnalp	eraseinapmoc	lanoitanitlum	yrtnuoc	eht	ni	noitcudorp	noitcudorp	♪♪	♪♪	♪♪	♪♪	♪♪	♪♪	♪♪	♪♪	♪♪
♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪♪	a	beginning	in	branding	of	other	traditional	milk	products
with	the	launch	of	packaged	Paneer	under	the	Amul	brand.	It	has	also	created	a	new	umbrella	brand	"Amul	Mithaee",	for	a	range	of	ethnic	Indian	sweets	that	are	proposed	to	be	launched	The	first	new	product	Amul	Mithaee	Gulabjamun	has	already	been	launched	in	major	Indian	markets.	11.	10	Western	Milk	Products	Western	milk	products	such	as
butter,	cheese,	yogurt	have	gained	popularity	in	the	Indian	market	only	during	the	last	few	years.	However	consumption	has	been	expanding	with	increasing	urbanization.	Butter	Most	Indians	prefer	to	use	home	made	white	butter	(makkhan)	for	reasons	of	taste	and	affordability.	Most	of	the	branded	butter	is	sold	in	the	towns	and	cities.	The	major
brands	are	Amul,	Vijaya,	Sagar,	Nandini	and	Aarey.	Amul	is	the	leading	national	brand	while	the	other	players	have	greater	shares	in	their	local	markets.	The	latest	entrant	in	the	butter	market	has	been	Britannia.	Britannia	has	the	advantages	of	a	wide	distribution	reach	and	a	strong	brand	recall.	Priced	at	par	with	the	Amul	brand,	it	is	expected	to
give	stiff	competition	to	the	existing	players.	In	1999-00	the	butter	production	is	estimated	at	4	lakh	MT	of	this	only	45K	MT	is	in	the	white	form	used	for	table	purposes	rest	all	is	in	the	yellow	form.	Cheese	The	present	market	for	cheese	in	India	is	estimated	at	about	9,000	tonnes	and	is	growing	at	the	rate	of	about	15%	per	annum.	Cheese	is	mainly
consumed	in	the	urban	areas.	The	four	metro	cities	alone	account	for	more	than	50%	of	consumption	.	Mumbai	is	the	largest	market	(accounting	for	30%	of	cheese	sold	in	the	country),	followed	by	Delhi	(20%).	Calcutta	(7%)	and	Chennai	(6%).	Mumbai	has	a	larger	number	of	domestic	consumers,	compared	to	Delhi	where	the	bulk	institutional
segment	(mainly	hotels)	is	larger.	Demand	for	various	types	of	cheese	in	the	Indian	market	Type	of	cheese	%	of	total	consumption	Processed	50	Cheese	spread	30	aL	ainnatirB	enilfiL	&	ogoL	ainnatirB	41	.51	ni.oc.ainnatirb.www	bew	oitiS	puorG	aidaW	aidaW	aidaW	ilsuN	oirateiporp	)1102(	)senollim	02	$	SU(	senollim	lim	43.1¹Â​​â¢Ã	saicnanag	)4102	(
)senollim	lim	2.1	$	SU(	senollim	lim	85.87ohS	¢Ã	sosergni	ihad	y	eehg	,oseuq	,alliuqetnam	,ehcel	odneyulcni	,soetc¡Ãl	sotcudorp	y	,ksuR	y	seletsap	,nap	,satellag	neyulcni	euq	,stcudorP	aidnI	ne	a​Ãredanap	ed	sotcudorp	³Ãivris	aer​Ã	)0002(	sadneit	003	senoicacibu	ed	oremºÃN	aidnI	,akatanraK	,erolagnaB	2981	ne	odadnuF	sotnemila	ed	otneimasecorP
airtsudnI	)ainnatirB	:ESN	528005	:ESB(	ocilbºÃP	odatimil	opiT	seirtsudnI	ainnatirB	a​Ã±Ãapmoc	al	ed	lifreP	31	.41	)a​Ãd	rop	sadalenot(	dadicapaC	)a​Ãd	rop	sadalenot(	dadicapaC	ayajiV	lumA	ainnatirB	araP	n³ÃicacirbaF	04	04	53	03	02	51	51	5	0	ayajiV	lumA	ainnatirB	arap	n³ÃicacirbaF	)a​Ãd	rop	sadalenot(	dadicapaC	%51	%13	%45	21	.31	latot
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n©ÃibmaT	.n³Ãisiv	us	noc	sodargetni	res	natisecen	euq	​ÃsA	.rargol	ereiuq	ainnatirB	euq	ol	ed	selareneg	senoicaralced	nos	sovitejbo	soL	.n³Ãisiv	us	rargol	arap	soirasecen	sovitejbo	y	satem	sal	rallorrased	nedeup	secnotne	,socis¡Ãb	serolav	y	n³Ãisim	,n³Ãisiv	us	³Ãllorrased	aserpme	al	euq	zev	anU	sovitejbO	.dadinu	ed	a​Ãrogetac	al	y	erdam	acram	al	ed
omusnoc	le	recenevujer	a	a​Ãraduya	euq	ol	,selbiuqesa	sotcudorp	ed	daditnac	narg	anu	ed	otneimaznaL	It	will	experience	some	level	of	satisfaction	or	unsatisfaction	with	the	product	and	services	that	will	influence	subsequent	behavior.	If	the	consumer	is	he	may	show	the	probability	of	buying	the	product	the	next	time,	satisfied	customer	will	say	good
thing	about	the	product,	proving	the	statement	that	"satisfied	customer	is	the	best	advertisement.¢Ã​Â​Â	A	dissatisfied	customer	may	take	some	action	against	it.	They	may	try	to	reduce	the	dissonance	by	abandoning	returning	the	product.	Understanding	consumer	needs	and	buying	process	is	the	foundation	of	any	company.	By	understanding	how
buyers	go	through	problem	recognition,	information	search	evaluation	of	alternatives,	the	purchase	decision	and	post	purchase	behavior	marketers	can	pick	up	many	clues	as	to	how	to	meet	buyers	need.	24.	23	PEST	&	Micro	environmental	Factors	A	PEST	analysis	is	used	to	identify	the	external	forces	affecting	an	organisation	.This	is	a	simple
analysis	of	an	organisations	Political,	Economical,	Social	and	Technological	environment.	A	PEST	analysis	incorporating	legal	and	environmental	factors	is	called	a	PESTLE	analysis.	Political	The	first	element	of	a	PEST	analysis	is	a	study	of	political	factors.	Political	factors	influence	organisations	in	many	ways.	Political	factors	can	create	advantages
and	opportunities	for	organisations.	Conversely	they	can	place	obligations	and	duties	on	organisations.	Political	factors	which	influence	the	Britannia	are	as	follows:-	¯Ã​Â·Â	Methodology	of	development	of	Standards	¯Ã​Â·Â	Provisions	of	Labelling	¯Ã​Â·Â	Acceptance	of	a	basic	list	of	additives	¯Ã​Â·Â	Matters	relating	to	GMP(Good	Manufacturing	Practice),
GHP(Gud	Health	Plan)	¯Ã​Â·Â	Issues	related	to	Codex	¯Ã​Â·Â	Procedure	for	sampling&	launching	of	Prosecutin	¯Ã​Â·Â	Grading	of	violations	according	to	the	nature	of	discrepancy.	¯Ã​Â·Â	Legislation	such	as	the	minimum	wage	or	anti	discrimination	laws.	¯Ã​Â·Â	Voluntary	codes	and	practices.	¯Ã​Â·Â	Market	regulations.	Trade	agreements,	tariffs	or
restrictions.	Non	conformance	with	legislative	obligations	can	lead	to	sanctions	such	as	fines,	adverse	publicity	and	imprisonment.	Ineffective	Codes	and	practices	will	often	lead	governments	to	introduce	legislation	to	regulate	activities	covered	by	codes	and	practices.	Economic	and	Social	25.	24	The	second	element	of	a	pest	analysis	involves	a	study
of	economic	factors.	All	companies	are	affected	by	national	and	global	economic	factors.	The	national	and	global	interest	rate	and	fiscal	policy	will	be	established	around	economic	conditions.	The	climate	of	the	economy	dictates	how	consumers,	suppliers	and	other	stakeholders	of	the	organization,	such	as	suppliers	and	creditors,	behave	within
society.	An	economy	under	the	recession	will	have	high	unemployment,	low	spending	power	and	low	confidence	in	the	parties	concerned.	On	the	contrary,	a	booming	or	growing	economy	will	have	low	unemployment,	high	spending	power	and	high	confidence	from	the	parties	concerned.	A	Britannia	will	respond	to	the	economic	conditions	and
behaviour	of	the	parties	concerned.	In	addition,	Britannia	should	review	the	impact	of	economic	conditions	on	its	competitors	and	respond	accordingly.	A	real	Britannia	must	be	aware	of	economic	conditions	across	all	borders	and	must	ensure	that	it	employs	strategies	that	protect	and	promote	its	business	through	economic	conditions	around	the
world.	Social	The	third	aspect	of	the	plague	focuses	its	attention	on	forces	within	society	as	family,	friends,	colleagues,	neighbors	and	the	media.	Social	forces	affect	our	attitudes,	interests	and	opinions.	These	forces	shape	who	we	are	as	people,	the	way	we	behave	and	ultimately	what	we	buy.	For	example,	within	the	attitudes	of	the	peoples	of	the
United	Kingdom	are	changing	towards	their	diet	and	health.	As	ARESULT,	the	United	Kingdom	is	seeing	an	increase	in	the	number	of	people	that	area	fitness	clubs	and	a	massive	growth	due	to	the	demand	for	organic	food.	changes	in	the	population	also	have	a	direct	impact	on	organizations.	changes	in	the	structure	of	a	population	will	affect	the
supply	and	demand	of	goods	and	services	within	an	economy.	the	drop	in	birth	rates	will	result	in	a	decrease	in	demandgreater	competition	as	the	number	of	consumers	falls.	In	short,	Britannia	must	be	able	to	offer	products	and	services	that	aim	to	complement	and	benefit	people's	lifestyle	and	behavior.	If	Britannia	does	not	respond	to	changes	in
society,	they	will	lose	market	share	and	demand	for	their	product	or	service.	As	expected,	the	fourth	element	of	the	plague	is	technology,	since	it	is	probably	aware	that	technological	advances	have	greatly	changed	the	way	companies	operate.	Organizations	use	technology	in	many	ways,	they	have	1.	Technological	infrastructure,	such	as	the	Internet
and	other	information	exchange	systems,	include	the	telephone2.	Technological	systems	that	incorporate	a	multitude	of	software	that	help	them	manage	your	business.	Technological	hardware,	such	as	mobile	phones,	blackberrys,	laptops,	desktops,	Bluetooth	devices,	photocopiers	and	fax	machines	that	transmit	and	record	information.	Technology
has	created	a	society	that	expects	instant	results.	This	technological	revolution	has	increased	the	rate	at	which	information	is	exchanged	among	stakeholders.	A	faster	exchange	of	information	can	benefit	Britannia	Company,	as	they	can	quickly	react	to	changes	within	their	operating	environment.	However,	the	ability	to	react	quickly	also	creates
additional	pressure,	as	companies	are	expected	to	comply	with	their	promises	within	the	growing	time	scales.	Technology	will	continue	to	evolve	and	impact	on	the	habits	and	expectations	of	consumers.	If	Britannia	ignores	this	fact,	it	will	definitely	face	extinction.	27.	26	Marketing	Strategy	Marketing	is	not	Euclidean	geometry	a	fixed	concept
system.	Rather,	marketing	is	one	of	the	dynamic	fields	in	the	field	of	management.	The	elbacilpa	elbacilpa	se	odacrem	ed	osecorp	lE	.odacrem	led	so​Ãfased	soveun	sol	ratnerfne	arap	odneigrus	agis	odacrem	ed	aedi	aveun	al	euq	etnednerpros	se	on	,otnat	ol	roP	.etnemavitisop	l©Ã	a	rednopser	nebed	saserpme	sal	y	sa​Ãd	sol	sodot	o​Ãfased	oveun	nu
etnemaunitnoc	atnerfne	more	than	goods	and	services.	Anything	related	to	the	market	including	ideas,	events,	policies,	prices	and	personalities	comes	under	market	strategy.	However,	it	is	important	to	highlight	the	opportunity	in	the	market	through	the	market	strategy.	Following	the	strategies	adopted	by	the	organization.	A	strong	product	quality
and	customer	satisfaction:	Customers	always	believe	in	the	good	quality	product.	in	my	survey	I	found	that	in	percentage	more	people	are	aware	of	quality	and	not	aware	of	the	price.	Customer	satisfaction	is	a	very	important	part	of	the	organization	that	at	any	cost	must	be	met.	A	growing	relationship	with	retention	of	customers	and	customers:
Currently	a	good	relationship	with	the	customer	is	very	important	for	the	organization.	The	sale	depends	entirely	on	the	relationship	with	customers.	Customer	retention	is	also	an	important	aspect	for	business	growth.	It	means	keeping	the	old	client	and	trying	to	make	a	new	client.	Centrage	in	the	activity	of	competitors:	Each	organization	must	be
careful	with	the	passing	of	competitors,	because	they	can	disrupt	the	growing	sales	process	of	the	organization.		An	increasing	emphasis	on	global	thinking	and	planning	for	local	marketing:	Companies	are	increasing	as	they	pursue	the	market	beyond	their	borders.	When	they	enter	other	countries	they	must	follow	the	country's	tradition	and	also
make	a	plan	for	the	local	market	that	type	of	product	has	more	demand	and	how	it	can	work	on	the	market.	Promotion	strategy	Under	the	idea	of	promoting	market	strategy	is	very	important.	The	organization	provides	some	schemes	or	rebates	to	retailers	or	consumers.	They	advertise	as	convenient	of	people	and	the	characteristic	of	the	product.	28.
27	Therefore,	on	the	basis	of	the	marketing	strategy,Organization	works	in	the	market.	It	is	several	types	of	which	help	increase	sales	and	turnover	of	the	organization	Target	Segment	&	quot;	Definition.	selection	selection	objective	and	selection	objective	It	is	an	effort	to	increase	the	marketing	of	precise	of	a	company.	The	starting	point	of	any
segmentation	discussion	is	mass	marketing.	In	mass	marketing,	the	seller	participated	in	mass	production,	mass	distribution	and	mass	promotion	of	a	product	for	all	buyers.	The	market	segment	consists	of	a	large	identifiable	group	within	a	market	with	similar	desires,	geographical	location	of	purchasing	power,	purchase	attitudes	or	shopping.	It	is	an
approach	halfway	between	mass	marketing	and	individual	marketing.	Through	this,	the	choice	of	the	distribution	channels,	and	the	communication	channels	become	much	more	easily.	Researchers	try	to	form	segments	by	observing	consumer	characteristics;	Geographical,	demographic	and	psychographic.	After	segmenting	the	market,	the	selected
target	market.	The	STP	segment	people	who	need	and	consume	bakery	products	and	ligteous	products	of	middle	-class	middle	-class	families,	especially	the	children	positioning	the	main	manufacturer	of	India	of	premium	quality	cookies	and	healthy	cookies,	bakery	and	ligteous	products	29.	28	2.	Positioning:-	Positioning	is	a	creative	exercise	with	an
existing	product.	Known	products	generally	have	a	distinctive	position	in	consumer	minds.	Positioning	requires	that	every	tangible	aspect	of	the	product,	price,	place	and	promotion	must	support	the	chosen	positioning	strategy.	The	company	must	develop	a	proposal	for	the	unique	sale	(USP)	for	each	brand	and	adhere	to	it,	PPL	constantly	promotes
its	DAP	fertilizer	for	greater	performance	at	a	lower	cost.	As	companies	increase	the	number	of	claims	for	their	brand,	they	run	the	risk	of	disbelief	and	a	clear	positioning.	In	general,	a	company	must	avoid	four	,sedadeiporp	,sedadeiporp	,seragul	,sotneve	,saicneirepxe	,soicivres	,seneib	nos	sacis¡Ãb	satrefo	ed	sopit	selapicnirp	soL	.oesed	o	dadisecen
anu	recafsitas	adeup	euq	atrefo	reiuqlauc	se	otcudorp	nU	-:otcudorP	.3	.osodud	otneimanoicisop	y	odidnufnoc	otneimanoicisop	,otneimanoicisop	erbos	otneimanoicisop	ojab	n¡Ãtse	sosE	.setnatropmi	otneimanoicisop	ed	information	and	ideas.	The	company	offers	more	importance	in	quality,	packaging,	services,	etc.	to	satisfy	customers.	The	products
have	their	life	cycle.	Product	strategies	are	modified	at	different	stages	of	the	product	life	cycle.	4.	Price:-	It	is	the	most	important	aspect	in	the	company's	viewpoint.	The	product	price	will	be	decided	by	the	company	according	to	the	competitor's	price.	5.	Place:	This	plays	an	important	role	throughout	the	marketing	system.	The	company	emphasises
its	distribution	network.	The	proper	distribution	network	provides	the	proper	availability	of	the	product.	6.	Promotion:-	Promotion	is	one	of	the	main	aspects	in	marketing	strategies.	By	adopting	several	promotional	activities,	the	company	creates	a	solid	brand	image.	It	also	helps	to	increase	brand	awareness.	Includes	advertising,	sales	promotions
and	public	relations,	etc.	7.	Research	and	development:-	After	testing,	the	new	product	manager	should	develop	a	preliminary	marketing	strategy	plan	to	introduce	the	new	product	into	the	market.	The	plan	consists	of	three	parts.	The	first	part	describes	the	size,	structure	and	behavior	of	the	target	market.	The	second	part	aligns	the	planned	price,
distribution	strategy	and	marketing	budget	for	the	first	year.	The	third	part	of	the	development	describes	long-term	sales	and	profit	goals	and	the	time-consuming	marketing	mixing	strategy.	30.	29	Marketing	Mix	Target	Market	Price	Promotion	Promotion	Product	List	Variety	Price	Sale	Promotion	of	sales	Quality	Discounts	Advertising	Coverage
Design	Allocations	Sales	Forces	Features	Payment	period	Locations	Public	Relations	Name	Brand	Name	Terms	of	Credit	Terms	of	direct	marketing	Transport	Sizes	Services	Powerful	of	delivery	edneped	edneped	.otcudorp	led	atsirutuf	otneimidner	led	edneped	otcudorp	reiuqlauc	ed	dadilaicnetop	aL	.tiucsiB	otcudorp	led	odacrem	ed	atouc	amix¡Ãm	al
¡Ãrirbuc	etnemaruges	y	avititepmoc	are	al	ne	ovitisop	yum	se	ainnatirB	lE	odacrem	ed	how	much	retailers	have	potentiality	to	be	permanent	seller	of	BRITANNIA.	For	great	potentiality	it	is	necessary	to	improve	those	factors	which	are	going	to	effect	retailers.	In	my	study	I	found	some	factors	which	can	help	to	cover	great	potentiality.	These	factors
are	following:	¯Ã​Â·Â	Scheme	delivery	should	in	perfect	determining	time.	¯Ã​Â·Â	Some	places	distributors	not	able	to	cover	his	particular	area.	That	should	be	improved.	31.	30	¯Ã​Â·Â	Scheme	facility	should	be	regular	as	much	as	possible.	¯Ã​Â·Â	Small	pack	also	should	be	in	the	market.	¯Ã​Â·Â	Always	collect	the	views	of	retailers.	It	gives	psychological
effect	on	the	retailers	about	care	ness	by	manufacturing	company.	These	factors	are	very	important	for	the	organization.	If	company	is	able	to	improve	these	all	factors	then	definitely	its	market	share	will	more	increase.	Retailers	will	take	more	interest	to	sell	Britannia	biscuit	and	customer	will	also	enjoy	for	it.	So	potentiality	is	very	high	to	Britannia
biscuit	in	positive	direction.	32.	31	SWOT	ANALYSIS	SWOT	Analysis	Strengths	1.Around	120	years	in	the	industry	2.India¢Ã​Â​Âs	most	trusted	brand	with	strong	brand	recall	3.	Wide	range	of	bakery	products	like	biscuits,	rusks,	cakes	and	dairy	products	like	milk,	butter,	cheese,	etc.	4.	Strong	distribution	network	ensuring	proper	availability	of	the
products	even	in	the	remotest	of	areas	5.Major	share	in	biscuits	industry	6.Marketing	and	advertising	efficiency	7.	Innovative	products	for	health	conscious	people	like	oats	and	porridge,	Nutri	Choice	biscuits	for	diabetes	patients,	Vita	Marie	Gold,	etc.	8.	Strong	presence	in	rural	markets	9.	Products	for	all	food	and	snacks	segments	Weaknesses
1.Lower	market	share	in	dairy	segment	2.Heavy	expenditure	on	advertising	and	marketing	3.Similar	products	produced	by	many	companies	means	high	brand	switching	Opportunities	1.Increase	in	purchasing	power	of	people	in	India	2.Increase	its	share	in	the	dairy	industry	3.Product	line	4.	Expansion	in	other	countries	Threats	1.	I	better	price	that
offers	competitors	2.	Local	and	bakeries	3.	The	inflation	can	cause	the	sales	and	income	4.	Ready	at	cost	of	raw	materials	33.	32	Research	Objective	&	AMP;	SCOPE	OF	THE	STUDY	PROJECT	OBJECTIVES:	The	main	objective	of	the	study	can	be	listed	as	follows:-	A.	Primary	objective	1.	To	find	the	size	of	the	market	of	brennia	product	products	in	the
institutional	business	in	Chandigarh,	Mohali,	Zirakpur	region.	2.	Find	the	problems	faced	by	institutions	in	the	purchase	of	british	products	and	other	competitors.	3.	Collect	the	information	about	Competitor	B.	Secondary	objective	1.	Propose	strategies	for	sales	promotion	activities	to	improve	institutional	sale.	2.	Generate	and	ensure	consumer
awareness	among	institutions.	Escope	of	Project:	The.	Study	Carried	Out	in	Chandigarh,	Mohali,	Zirakpur.	PROJECT	SCOPE	1.	Provides	information	on	the	size	of	the	retail	network.	2.	Provides	information	about	the	services	that	the	distributor	gives	to	its	retailer.	3.	Give	information	about	competitors'	products.	4.	It	will	better	use	the	consumer.	5.
Provide	suggestions	to	the	company	to	improve	its	product	sales.	6.	Provides	information	about	sales	promotion	activities	to	improve	the	sale	of	ligteous	products.	Methodology	of	research	5.1	Investigation	Methodology:	research	was	carried	out	from	May	24	to	August	4,	2016.	Research	includes	meetings	with	institutions.	The	preparation	of	the
questionnaire	was	included	to	be	answered	above	people	for	knowing	the	competitive	position	of	Britannia	in	the	institutional	lãlote	market.	The	opinions	of	the	parties	were	recorded	in	the	investigation	according	to	the	questionnaire	that	we	have	set.	5.1.1	Research	approach:	the	objective	sortoson	sortoson	euq	​ÃsA	.seroiretna	setrap	sal	ed
laicrapmi	n³Ãinipo	al	elbaesed	are	n³Ãicagitsevni	al	otix©Ã	noc	obac	a	ravell	ed	nif	le	noc	,ehcel	al	ed	lanoicutitsni	odacrem	le	ne	ainnatirB	ed	avititepmoc	n³Ãicisop	al	reconoc	Research	as	a	representative	of	Britannia	Company	and,	sometimes,	the	representatives	of	the	other	company	as	Amul	or	for	an	impartial	opinion	of	the	people	worried	and
worked	to	achieve	our	goal.	34.	33	5.1.2	Research	instrument:	The	research	instrument	was	the	structured	questionnaire	formulated	for	respondents.	There	were	also	the	maps	of	the	sour.	5.1.3	Types	of	questions:	The	second	important	aspect	in	the	design	of	a	question	is	to	decide	what	types	of	questions	will	be	used.	The	question	can	be	classified
in	several	ways.	Elnaire	contains	the	following	type-1	information.	Open	question2.	Dichotic	question3.	Mistal	Opcion	Question.	Both	questionnaire	consists	of	the	three	types	of	questions.	In	its	most,	all	questions	are	mostle	questions.	The	dichotic	question	are	few	in	number.	There	is	only	an	open	type	question.	Consumers	Questionnaire:
Questionnaire:-	Store	name:	__________________________________________________	Retail	name:	____________________________________________________	Directorate:	______________________________________________________	1)	Do	you	know	about	Britanna?	Sã	no	2)	What	are	Britannia	products	that	he	uses	very	frequently?	Dahi	cheese	milk	products	Dahi	butter	If
no	4)	What	lines	of	the	brand	do	you	like	more?	Amul	Mother	Dairy	Britannia	Nestlã	©	Another	(specify)	...	bad	satisfactory	excellent	6)	What	happens	with	the	price	of	British	products?	Under	high	average	7)	How	is	the	packaging	of	brenania	lacteos	products?	Poor	good	excellent	35.	34	8.	Give	their	qualifications	to	the	following	attributes	of	the
british	products.	Very	well,	average,	average,	poor	quality,	the	brand	image	of	the	brand	price	12.	Any	about	Britannia	Milk:	13.	Does	Britannia	Dairy	Dairy	accept?(a)	Yes	B)	No.	5.1.4	Frasing	of	the	question:	in	the	questionnaire,	I	try	to	express	the	question	logically.	For	example,	I	organize	the	question	in	sequence	as	personal	information,
awareness	data,	usage	data	and	finally	related	to	reason	and	satisfaction.	5.1.5	Sample	Plan:	Sample	Size:	The	sample	size	was	from	193	institutions	including	hospitals,	hotels	and	restaurants,	schools	and	universities,	NGOs,	offices	and	companies,	etc.	Sampling	technique:	a	stratified	sampling	technique	was	used.	A	different	stratum	was	selected	for
different	types	of	surveys	within	each	stratum,	respondents	were	selected	as	appropriate.	5.1.6	Survey	method:	Personal	interview:	it	is	a	direct	form	of	research,	which	implies	a	face-to-face	communication	with	free	feedback	information.	It	offers	a	sense	of	participation.	It	is	a	more	flexible	way	of	collecting	data.	The	use	of	unstructured	and	open
questions	is	possible.	The	rejection	rate	is	low.	The	deep	interview	is	possible.	Complex	questions	may	be	Beasked.	The	interview	may	have	questions	to	ensure	more	information.	The	observation	approach	can	be	combined	to	verify	age,	income,	state,	standard	information.	Visual	aids	in	the	form	of	catalog	samples,	etc.	can	be	used	to	obtain	opinions,
opinions	and	attitudes	from	the	TEC	36	response	institution.	35	Observations	and	findings	in	institutional	users:	(sweet	stores,	restaurants,	hotels,	dining	rooms,	offices,	hospitals,	etc.)	â€	The	level	of	awareness	of	Britannia	dairy	products.	In	bulk	users	it	is	about	90%	but	only	30%	are	using	mother	dairy	milk.	â€¢	The	preference	for	buying	milk	from
bulk	users	is	mainly	quality,	price	and	timely	availability.	The	reasons	for	not	usingto	bulk	are:	1.	Highest	price	that	does	not	meet	the	competitor	rate,	as	the	bulk	user	is	very	sensitive	to	the	price.	Other	dairy	supplies	provide	a	higher	margin.	2.	In	the	event	of	a	catering	contract,	some	of	them	prefer	the	purchase	of	credit	that	is	against	the
company's	rules	and	policies.	70	36	9	115	270	59	9	0	0	0	9	0	20	40	60	80	100	120	140	CHANDIGARH	MOHALI	ZIRAKPUR	TOTAL	CLIENT	TARSITADO	ENTESTED	NOT	INNOTED	COMPLECTED	37.	36	Conclusion:	Concluding	observations	The	final	result	of	the	project	is	that	the	parameters	that	hinder	the	sale	of	dairy,	quality,	service	and	flavor.
The	milk	market	is	a	totally	unpredictable	market	and	the	organization	should	be	too	cautious	with	any	complaints	that	go	into	milk,	as	it	includes	a	mother's	feelings	for	your	child	and	would	not	prefer	to	give	anything	to	your	child	for	which	it	is	not	100%	satisfied.	Therefore,	the	company	must	take	all	possible	steps	to	contain	these	problems	that	in
some	way	or	another	affect	the	sale	of	mother	dairy	and	its	retailers.	Limitations	of	the	study	Since	the	study	is	conducted	only	in	the	region	of	Chandigarh	Mohali,	Zirakpur,	these	results	cannot	be	generalized	based	on	the	northern	region.	Traders	also	tend	to	hide	some	facts	and	figures	because	of	some	reasons	that	may	hinder	the	results	they	get
from	this	survey.	Still,	you	can	do	a	lot	to	make	the	whole	system	efficient.	Other	study	scope	The	findings	we	obtained	from	this	project	will	be	of	great	help	to	the	company,	as	these	findings	will	help	the	organization	to	improve	its	system	and	dairy	59%	13%	7%	5%	16%	competitors	Amul	Nestle	Gowardhan	Britannia	local	38.	37	Suggestions	and
Recommendations:	ï	¬·	Britannia	can	reduce	costs	for	a	period	of	time	immediately	followed	by	strong	advertising.	As	we	have	seen	during	the	investigation,	most	institutions	give	more	preference	on	the	margins	they	provided	about	dairy	products.	Like	the	quality	and	taste	and	availability	of	Britannia	dairy	products.	Britannia	dairy	products	are	the
best	on	the	market	and	local	dairy	give	companies	a	good	margin,	theIt	remains	the	main	criterion	of	institutional	ligs	sales.	Ã¯	â	€	Šâ	·	You	can	start	schemes	such	as	cash	awards	or	foreign	trips	when	scratch	using	the	competition	and	providing	them	with	attractive	offers	to	increase	the	market	share	so	that	at	least	the	big	competitors	do	not	try	to
expand.	↑	Mergers	and	Acquisition	in	the	Dairy	industry	with	local	players	help	the	company	in	.	increasing	its	distribution	network	and	Market	share	↑	Efficiency	in	distribution	↑	Remove	communication	barriers	and	misconceptions	between	the	Institutions	and	distributions	by	effective	communication	with	institutions	time	to	time	39.	38
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Data	Storytelling	Chart	Chooser	...	The	design	fits	well	with	our	brand	and	how	we	want	to	display	data	for	our	customers.”	Read	More	→.	Two	ways	to	get	started:	Free	14-Day	Trial	Let	us	build	your	report	How	Juicebox	Works	(1)	Add	your	data.	Load	data	as	a	spreadsheet	or	CSV	file.	Use	multiple	data	files	per	report.	Data	Storytelling	Chart
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children	ages	3-12	are	developmentally	appropriate,	help	reduce	screen	time,	and	nurture	growing	minds.	29/4/2022	·	Your	logo	is	more	than	just	a	group	of	symbols,	letters,	and	colors.	It’s	the	most	recognizable	brand	identifier	of	your	business,	followed	only	by	visual	style	and	brand	colors,	and	can	be	the	driving	force	behind	the	success	of	your
business..	In	fact,	60%	of	consumers	avoid	brands	that	have	an	unattractive	logo.	So	even	if	you	have	a	great	product	or	service,	you	can	…	Drip	is	changing	how	products	are	bought	and	sold	with	powerful	email	marketing	automation	tools.	Stay	up	to	date	on	the	latest	strategies	here.	29/4/2022	·	Your	logo	is	more	than	just	a	group	of	symbols,
letters,	and	colors.	It’s	the	most	recognizable	brand	identifier	of	your	business,	followed	only	by	visual	style	and	brand	colors,	and	can	be	the	driving	force	behind	the	success	of	your	business..	In	fact,	60%	of	consumers	avoid	brands	that	have	an	unattractive	logo.	So	even	if	you	have	a	great	product	or	service,	you	can	…	Drip	is	changing	how
products	are	bought	and	sold	with	powerful	email	marketing	automation	tools.	Stay	up	to	date	on	the	latest	strategies	here.	It’s	a	suspense-horror	hybrid	that	forces	the	audience	into	believing	in	extremes.	A	Dire	Strait	is	now	screening	at	festivals	across	the	country,	with	the	Los	Angeles	premiere	organised	at	...	It’s	a	suspense-horror	hybrid	that
forces	the	audience	into	believing	in	extremes.	A	Dire	Strait	is	now	screening	at	festivals	across	the	country,	with	the	Los	Angeles	premiere	organised	at	...	Original	audio	stories	for	kids.	Our	1400+	stories	for	children	ages	3-12	are	developmentally	appropriate,	help	reduce	screen	time,	and	nurture	growing	minds.	24/5/2022	·	A	brand	strategy
encompasses	several	different	brand	elements	like	voice,	storytelling,	brand	identity,	brand	values,	and	overall	vibe.	If	your	brand	is	how	you	present	your	business	to	the	world,	...	You’ll	start	receiving	free	tips	and	resources	soon.	In	the	meantime,	start	building	your	store	with	a	free	14-day	trial	of	Shopify.	Storytelling	in	Marketing	:	Our	complete
revised	guide	will	give	you	everything	from	the	'why'	brand	storytelling	is	important,	to	the	'how'	and	much	more!	...	14	days	free	trial.	No	credit	card	required.	STAY	IN	THE	KNOW.	Sign	up	for	our	newsletter.	You're	subscribed!	Submit.	29/9/2021	·	It’s	common	to	offer	a	freemium	option	with	the	condition	that	the	brand’s	watermark	will	be	shown
on	any	public-facing	parts	of	the	product	or	service.	This	makes	freemium	a	win-win	situation:	The	consumer	gets	the	product	for	free,	and	the	brand	gets	free	advertising	when	consumers	use	it.	Typeform	is	another	great	example	of	this.	TEACH	STORYTELLING.	with	a	student-friendly	audio	editor.	From	podcasting	to	radio	and	audiobook
production,	Hindenburg	has	all	the	tools	you	and	your	students	need	to	easily	record,	edit,	and	publish	professional	audio	without	the	technical	hassle.	Spend	more	time	teaching	storytelling.	Free	trial;	Products	24/3/2022	·	Brand	storytelling:	Tropical	Sun.	Tropical	Sun	sells	Caribbean-inspired	products	in	the	UK.	The	owners	nail	the	storytelling	facet
as	they	explain	the	brand’s	humble	beginnings.	It	connects	“the	UK’s	thriving	ethnic	communities”	back	to	their	culture	and	brings	them	together.	6/8/2013	·	a	case	study	on	Walt	Disney	looking	at	various	aspects	of	their	Brand	Management	...	as	Walt	once	put	it,	"not	to	children	but	to	the	child	in	each	of	us."	We	do	this	through	great	storytelling,	by
giving	our	guests	a	few	hours	in	another	world	where	their	cares	can	be	...	FREE	60-day	trial	to	the	world’s	largest	digital	...	Storytelling	in	Marketing	:	Our	complete	revised	guide	will	give	you	everything	from	the	'why'	brand	storytelling	is	important,	to	the	'how'	and	much	more!	...	14	days	free	trial.	No	credit	card	required.	STAY	IN	THE	KNOW.
Sign	up	for	our	newsletter.	You're	subscribed!	Submit.	TEACH	STORYTELLING.	with	a	student-friendly	audio	editor.	From	podcasting	to	radio	and	audiobook	production,	Hindenburg	has	all	the	tools	you	and	your	students	need	to	easily	record,	edit,	and	publish	professional	audio	without	the	technical	hassle.	Spend	more	time	teaching	storytelling.
Free	trial;	Products	24/5/2022	·	A	brand	strategy	encompasses	several	different	brand	elements	like	voice,	storytelling,	brand	identity,	brand	values,	and	overall	vibe.	If	your	brand	is	how	you	present	your	business	to	the	world,	...	You’ll	start	receiving	free	tips	and	resources	soon.	In	the	meantime,	start	building	your	store	with	a	free	14-day	trial	of
Shopify.	29/9/2021	·	It’s	common	to	offer	a	freemium	option	with	the	condition	that	the	brand’s	watermark	will	be	shown	on	any	public-facing	parts	of	the	product	or	service.	This	makes	freemium	a	win-win	situation:	The	consumer	gets	the	product	for	free,	and	the	brand	gets	free	advertising	when	consumers	use	it.	Typeform	is	another	great	example
of	this.
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